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Psychological distress and economic consumerism

among emerging adults in Mexico

Malestar psicolégico y consumismo econdémico

en adulto emergentes de México

Estefania Diaz Sdnchez' Rail A Gutiérrez-Garcia*?

SUMMARY

Introduction: The emerging adult has a high
prevalence to psychological distress as this
encompasses clinical manifestations of anxiety and
depression disorders. They are also more prone to
economic consumerism, which involves social and
psychological issues.

Purpose: 7o determine to what extent the level
of psychological distress is related to the level of
consumerism in emerging adults in Salamanca
Guanajuato, in order to find a possible new risk factor
in the mental health of this population, to generate
new lines of action.

Method: The participants of this study were 190
emerging adults from the municipality of Salamanca,
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Guanajuato, Mexico, three instruments were applied,
Kessler Scale (K10): reliability and validity, a=0.90.
The Consumption Habits and Behavior Scale:
reliability and validity, 0.87 and the Impulsivity in
Purchasing Scale: reliability and validity, 0.83. The
design was non-experimental, cross-sectional with
correlational scope, and Pearson’s statistical test
was used.

Results: A relationship was found with the level of
consumerism and psychological distress (p=0.032).
Likewise, a relationship was found between anxiety
and impulsivity in shopping (p=0.002).
Conclusions: It suggests new prevention proposals
in mental health for emerging adults who present
psychological distress and new lines of research
in mental health and economic consumerism are
proposed.

Keywords: Psychological distress, consumerism,
emerging adult, depression, anxiety, Mexico.

RESUMEN

Introduccion: El adulto emergente tiene una alta
prevalencia al malestar psicologico ya que este abarca
manifestaciones clinicas de los trastornos ansiedad
y depresion. Asi como también es mds propenso al
consumismo economico, el cual implica cuestiones
sociales y psicologicas.

Objetivo: Determinar en qué medida se relaciona
el nivel de malestar psicologico con el nivel de
consumismo en adultos emergentes de Salamanca
Guanajuato, con el fin de encontrar un posible nuevo
factor de riesgo en la salud mental de esta poblacion,
para generar nuevas lineas de accion.
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Método: Los participantes de este estudio fueron
190 adultos emergentes del municipio de Salamanca,
Guanajuato, México, se aplicaron tres instrumentos,
Escala Kessler (K10): fiabilidad y validez, a=0,90.
La Escala de Hdbitos y Conductas de Consumo:
fiabilidad y validez, 0,87 y la Escala de Impulsividad
enla Compra: fiabilidad y validez, 0,83. El diserio fue
no experimental, transversal de alcance correlacional,
se utilizo la prueba estadistica de Pearson.
Resultados: Se encontro una relacion con el nivel
de consumismo y malestar psicologico (P=0.032).
Asimismo se encontro una relacion entre la ansiedad
v la impulsividad en las compras (P=0.002).
Conclusiones: Se sugieren nuevas propuestas de
prevencion en la salud mental para los adultos
emergentes que presentan malestar psicologico y se
proponen nuevas lineas de investigacion en la salud
mental y el consumismo economico.

Palabras clave: Malestar psicologico, consumismo,
adulto emergente, depresion, ansiedad, México.

INTRODUCTION

Globally, the mental health of society has
beensignificantly affected, since according to the
‘World Health Organization (WHO) more than 300
million people in the world suffer from depression
and more than 260 million have anxiety disorders
(1).Depressive disorder is the most frequent and
one of the main causes of disability worldwide
(2), in addition to its impact on mental and
physical health, it also affects family, social and
work performance (3). Mosqueda-Diaz et al. (4)
argue that psychological distress is one of the
most frequent mental health problems world-
wide. Psychological distress encompasses
different clinical manifestations related to mental
disorders such as depression and anxiety (5).
Because of this, it is estimated that psychosocial
and mental health support needs will have
increased greatly in recent years (6).

In Mexico, according to the National Mental
Health Survey, 18 % of the urban population of
productive age (15-64 years of age) suffers from
some mood disorder such as anxiety, depression
or phobia (9) and only one in five of these people
receives treatment, and the time it takes toreceive
this care in a health center ranges from 4 to 20
years depending on the type of condition (10).
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During the pandemic in 2020 in the state of
Guanajuato, 23 833 Guanajuato’s with different
mental disorders have been treated in the mental
health system, reaching a figure of 190 503
psychological and psychiatric care in 2021,
where the state health secretary reported that
42 % of these were for anxiety and 19 % for
depression (11,12).

Research in the field of mental health has
focused its attention on university students since
several studies have shown that depression and
anxiety disorders are more prevalent in them
than in other populations (7). Barrera-Herrera
et al. (8) refer that college-age coincides with
the emerging adulthood that goes from 18 to
29 years old, where the most characteristic
is that young people of this age do not see
themselves as adolescents and most of them
do not feel that they have reached adulthood,
also in a study by the same authors, it is found
that they identify this stage as a period to build
an identity as they reach greater independence
and autonomy in the emotional and economic
areas. The Pan American Health Organization
(PAHO) analyzes that there are various risk
factors to which emerging adults are exposed,
such as socioeconomic problems at home,
family relationships, violence, and excessive
technology, and that some emerging adults are
more vulnerable than others due to their living
conditions and lack of access to health services
(13). On the other hand, the WHO points out that
mental healthis related to the quality of life,aterm
that varies according to socioeconomic, cultural,
geographical, and historical perspectives (14),
while Herrera and Rivera, in their study, found a
relationship between psychological distress and
socioeconomic, family and academic factors (15).
In addition, during the period of confinement
due to the COVID-19 pandemic, the quality of
life of people whose finances were affected was
adversely affected (16), thus, mental health is
determined by environmental components and
influences the individual’s behavior (17).

In relation to socio-economic factors, today’s
society faces another phenomenon, namely
consumerism,whichinvolves psychosocial issues
and is therefore studied as a problem with social
and psychological manifestations that occur not
only at the individual but also the collective
level (18). Lara (19) indicates consumerism
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as an artificial act that generates a problem in
the population. Other authors analyze that the
reasons for the need to consume have to do with
an affective deficit thatis caused precisely by this
need to consume (20), the contemporary subject
moves from image to image that he builds after
searching and obtaining products (21). Itis then
that people with sufficientincome to achieve their
consumption goals will be able to achieve positive
effects when buying, however, those who have
economic limitations are likely to experience
frustration, sadness, and even depression (22).
Salas (23) mentions that consumption has an
important psychological component and relates
consumerism to status, which generates great
anxiety in people since society is composed
of a bond of acceptance. Thus, buying can
produce an escape from anguish but at the same
time developmental disorders (2). Moreover,
different studies agree that emerging adults are
more prone to consumerism because of their
hedonistic culture, and this is rooted in the culture
(25, 26) and this psycho-social phenomenon has
to do with consumption for significance, which
definesroles and generates behaviors in emerging
adults (27). Thus, studies conducted in other
countries have found a relationship between
consumerism and mental health in emerging
adults. However, in the Bajio region, there is
no research on the relationship between these
variables, so the present study will investigate
whether consumerism has an impact on the mental
health of emerging adults. The main objective
of this research is to determine to what extent
the level of psychological distress is related to
the level of consumerism in emerging adults in
Salamanca Guanajuato, through the evaluation
of these two variables, to find a possible new risk
factor in the mental health of this population, to
generate new lines of action.

METHOD

The sample was non-random with a total of
190 participants, the inclusion criteria carried out
were the following: tohave an age range between
18 and 29 years, to be undergraduate, graduate,
or post-graduate students, and to be residents of
the municipality of Salamanca Guanajuato and
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that their participation was voluntary. With a
confidence level of 95 % and a margin of error of
7.1 % according to an estimate of the emerging
adult population with these characteristics of the
municipality of Salamanca, Guanajuato, México.

For data collection, three evaluation instru-
ments were used: the Kessler K10 psychological
distress scale instrument, whose objective is to
measure the psychological distress of people,has
a content validity and reliability of Cronbach’s
alpha 0.90, and the instrument has a number of
10 items and the type of response is a Likert scale
(28). To measure consumerism, 2 instruments
were used to measure 3 of the psychosocial
factors that according to Torres Acosta et
al. (29) determine consumerism, which are:
purchase planning, impulsivity, and tendency to
indebtedness. The first was the adapted version of
the Consumer Habits and Behavior Scale, whose
objective is to measure planning and purchasing
behavior; it has a Cronbach’s alpha of 0.87 and
the instrument has a Likert-type response, with
19 items (30); however, in the present study only
11 items will be used to provide the number of
items in each of the three dimensions it contains
(consumer habits and planning, purchasing habits
and indebtedness habits). The second instrument
used was the Impulsive Buying Scale, with a
Cronbach’s alpha of .83, which is composed of
7 Likert-type items that fully evaluate impulsive
buying (31).

Procedure

The administration of the instruments was
carried out online through the Question-Pro
application, where the links were shared through
social networks. At the beginning of the survey,
a brief explanation was given about what the
research consisted of, who could participate,
as well as the informed consent, and the
confidentiality of the data. The instruments were
disseminated for one week in October 2021.

Data analysis

A non-experimental cross-sectional design
with a descriptive correlational scope was
used. A frequency analysis, Pearson’s bilateral
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correlation, and Mann-Whitney U were used.
The software used for statistical analysis was
SPSS 25.

Ethical Considerations

The ethical considerations of the research
are based on the Helsinki code (32) since the
main interest of this research had to do with the
contribution of discoveries to health science;
likewise, respect for all participants was
promoted, protecting their individual rights by
protecting their anonymity and confidentiality
of their data.

Table 1

RESULTS

The sample of 190 participants corresponds
to 50 % women and 50 % men. The age range
is heterogeneous and goes from 18 to 29 years,
with an average age of 23.9 years. 88.9 % are
single and 91 % do not have children. On the
other hand, 64.2 % work, and of the total number
of participants, slightly more than half (56 %)
have received psychological care at some time.

A relationship was found between the level
of consumerism and psychological distress,
i.e., as consumerism increases, psychological

Sociodemographic data of the participants

Data n Yo sd
Age 18-21 46 240 3.17
22-25 80 42.0
26-29 64 340
Sex Woman 94 495 0.50
Male 96 50-5
Marital status Single 169 88.9 0.31
Married 21 11.1
Do you have any children? 1 11 5.8 0.77
2 6 32
Education Level Degree 91 47.9 1.0
Postgraduate 13 6.8
Degree course
74 38.9
Postgraduate course 12 6.3
Trabajo Yes 122 642 048
Not 68 35.8
Financial income De $200 - $479 28 14.7 1.5
De $480 - $717 35 184
De $718 - $957 20 10.5
De $958 or more 21 11.1
Psychological care at
some time Yes 108 56.8 049
Not 82 432

Gac Méd Caracas
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distress increases, and vice versa. Participants
who reported having a job showed a higher level
of depression compared to those who did not.
A correlation was found between impulsivity in
shopping and anxiety, i.e. as anxiety increases,
impulsivity in shopping increases and vice versa.
Participants who reported not having children
showed less planning of their consumption

compared to the group that reported having
children. It was found that participants who
reported rarely spending more than they should,
have a higher level of psychological distress
compared to those who reported always doing
so. Finally, a significant correlation was found
between the level of anxiety and the level of
depression.

Table 2

Correlation between psychological distress and economic consumerism

Pearson P
Psychological distress Economic consumerism

0.225% 0.032

Spends more than it should

0.209%*

0.004

Depression Job

0.177* 0.015

Anxiety

0.647*%* 0.0001
Anxiety Impulsivity in purchases

0.226%** 0.002
Planning purchasing habits Number of Children

-0.278%** 0.0001

Regarding the variable psychological care,
it was shown that there was no significant
relationship between those participants who
reported having ever had psychological care
compared to those who had not had it in terms
of their level of consumerism or psychological
distress.

DISCUSSION

The research question of the present study
is the following: To what extent is the level
of psychological distress related to the level
of consumerism in emerging adults in the
municipality of Salamanca Guanajuato?
Therefore, the research hypothesis, that the
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level of psychological distress is related to the
level of consumerism, is accepted, since it is
evidentthat as the value of psychological distress
increases, so does the value of consumerism
(r=0.270, p= 0.010 a p<0.01), thus fulfilling
the main and general objective of the study,
which implies: To determine the relationship
between the level of psychological distress and
the level of consumerism in emerging adults in
Salamanca Guanajuato, thorough evaluations
of these two variables, to find a possible risk
factor for consumerism in the mental health of
this population.

The specific objective was to determine
whether consumerism and psychological distress
are related to ever seeking psychological care.
This being so, this hypothesis is rejected, and
the null hypothesis is accepted: There is no
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relationship between people who have attended
psychological care and the level of consumerism
and psychological distress (Sig. 0.640).

In addition, other important findings were
found, since it was evidenced that people with
a completed bachelor’s degree have greater
symptoms of depression (r=0.145%, p= 0.045,
at <0.05) in comparison with those who are
still studying a bachelor’s degree, postgraduate
degree, or graduating from the latter, likewise,
there is greater depression in people who work
than in the rest of the group (r=0.177*,p=0.015
at <0.01).

It was found that adults aged 18 and 20 years
manifest a higher level of psychological distress
and those aged 25 and 28 years have a lower
level of distress (r=-0.213 p=0.003t0 <0.001),in
agreement with this,astudy conducted by Utz (33)
on the relationship of consumerism with mental
health in early adults of the National University of
Itapda, where it was found that the average age of
students atrisk of psychopathological problems is
80 % in adults aged 18 to 25 years. In this same
study it was found that 15 % to 20 % of the sample
shop for anxiety, and in the present study there
is a correlation between impulsive shopping and
anxiety (r=0.226**, p=0.002 a p<0.001),i.e. as
impulsive shopping increases, anxiety increases,
and vice versa. Similarly, another research by
Secchi, Vieira, and Ramos (34) carried out in
Brazil, showed thatregarding the feeling after the
purchase,5.55 % of the participants have negative
feelings such as regret, guilt, and worry. On the
other hand, Barros Denegri and Salazar (35) in
their study on consumerism, attitudes towards
indebtedness, materialism, and peer influence,
with participants between 14 and 20 years of
age, showed that the emotions associated with
the purchase result are mainly satisfaction and
happiness, although emotions before frustrated
purchases such as anger, regret, and frustration
were also discovered.

The same study by Utz (33) shows significant
differences between the sexes in relation to
consumerism, as it identifies a higher rate of
pathological consumption in women compared
to men. Similarly, another study carried out by
Jurado and Uribe-Rodriguez (36) found that
women have a greater tendency to make impulse
purchases than men; however,the results obtained
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here do not show a significant relationship in
consumerism between sexes (Sig = 0.997).

On the other hand, a study conducted by
Lépez (31) on impulsive buying in Psychology
students at the UJI and its relationship with
financial literacy, finds that the perceived
economic situation of each subject influences
impulsive buying, with significant differences
in the means of these variables, the Pearson
correlation is significant at the 0.05 level,
positively, which indicates that the higher the
perceived economic situation, the higher the level
of impulsive buying, compared to this sample,
no relationship is found between impulsive
buying and income (Sig = 0.176), nor with
consumerismin general (Sig=0.729),however,in
the participants who do not have a fixed income,
the purchase on credit (r= -0.255**, p= 0.0001
to <0.001) and the feeling of spending more than
they should (r= 0.250**, p= 0.0001 to <0.001)
decrease in comparison with the rest of the group
that does receive a fixed income.

Finally, Miiller (37) makes an ethnographic
analysis of the economic representations and
practices and affirms that in decision making,
people are guided by the norms and obligations
to the family, this analysis is related to the results
obtained in this study since the participants who
report having children manifest better planning
habits in the purchase compared to the people
who report not having children. (r=-0.278%%*,
p=0.0001 a p<0.001).

CONCLUSIONS

The literature used for this research is mostly
from Spanish-speaking countries, which could
shorten the theoretical support, likewise, the
sample of the population may be limited, which
increases the percentage of margin of error.
Regarding the specific objective, to determine
the relationship between psychological care
and the two variables, the question to the
participants referred to whether they had ever
taken psychological care, being so, it would be
important to make the relationship with those
who are currently undergoing some psychological
process,to know if this changes the determination
of the relationship with the two variables studied.
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However, this research yielded results that
fulfilled the general objective of this research,
achieving the research hypothesis. In addition,
the reliability analysis of the application of
the instruments was favorable, since the K-10
instrument obtained a Cronbach’s alpha of
0.88, the Habits and Consumption Behavior
Scale obtained a Cronbach’s alpha of 0.98 and
the Impulsivity in Shopping Scale reached
a Cronbach’s alpha of 0.99, therefore, these
analyses demonstrate that it is a reliable study.

This study generates new lines of research,
since it demonstrates that the phenomenon of
consumerism has a significant impact on the
mental health of emerging adults, it would be
relevant to identify which consumption has the
greatest impact on their mental health, as well as
to identify the relationship in other populations
such as adolescence.

This is the first study in the Bajio region that
investigates and finds arelationship between these
two variables, therefore, it is suggested to create
new guidelines for the work of clinical psychology
in the prevention of psychological distress,
taking into account the social phenomenon of
consumerism as arisk factor in the mental health
of emerging adults, The greater the consumerism,
the greater the psychological discomfort, and if
the correlation is analyzed inversely, it will be
necessary to investigate and investigate whether
the emerging adult is inclined to consumerism
as a substitute for professional mental health
treatment, because of the clinical manifestations
of depression and anxiety that psychological
discomfort entails.

REFERENCES

1. World Health Organization. WHO. World
Mental Health Day 2017- Mental health in
the workplace. Available at: https://www3.
paho.org/hq/index.php?option=com_content&vi
ew=article&id=13739:world-mental-health-day-
2017&Itemid=42091&lang=es#:~:text=E1%20D%C3
% ADa%20Mundial%20de %20la,apoyo%20de %20
1a%?20salud%20mental.

2. World Health Organization. WHO. Mental
Disorders. 2019. Available at: https://www.
who.int/es/news-room/fact-sheets/detail/mental-
disorders#:~:text=Entre%20ellos%20se %20

S556

10.

11.

12.

14.

incluyen%?20la.del%20desarrollo%2C%20como %20
el%?20autismo.

. Velasquez-PérezL,Colin-PianaR,Gonzalez-Gonzilez

M. Afrontando la residencia médica: depresién y
burnout. Gac Med Mex. 2013;149(2):183-195.

Mosqueda-Diaz A, Gonzalez-Carvajal J, Dahrbacun-
Solis N, Jofré-Montoya P,Caro-Castro A ,Campusano-
Coloma E, et al. Malestar psicolégico en estudiantes
universitarios: una mirada desde el modelo de
promocién de la salud. Sanus. 2016;(1):48-57.

Arias W, Rivera R, Ceballos K. Confiabilidad
y Estructura Factorial de la Escala de Malestar
Psicolégico de Kessler en estudiantes universitarios
de Arequipa (Perd). Arch Med. 2019;19(2):387-395.

World Health Organization. WHO. World Health
Day 2020. Disponible en: https://www.who.int/es/
campaigns/world-mental-health-day/world-mental-
health-day-2020.

Arrieta K M, Diaz S, Gonzalez F. Sintomas de
depresiéon y ansiedad en jévenes universitarios:
prevalencia y factores relacionados. Rev Clin Med
Fam. 2014;7(1):14-22.

Barrera-Herrera A, Vinet E. Adultez Emergente y
Caracteristicas culturales de la etapa en Universitarios
chilenos. Ter Psicol. 2017;35(1):47-56.

Renteria Rodriguez ME. Salud mental en México.
Oficina de Informacién Cientifica y Tecnologia para
el Congreso de la Unién. Nota INCyTU. 2018;007.
Disponible en: http://foroconsultivo.org. mx/INCyT

Medina-Mora ME,Borges G,LaraC,Benjet C,Blanco
J,Fleiz C, et al. Prevalencia de trastornos mentales y
uso de servicios: Resultados de la Encuesta Nacional
de Epidemiologia Psiquidtricaen México. Salud Ment.
2003;26(4):1-16.

Gobierno del Estado de Guanajuato. 2020. En
marcha Plan de Primera Respuesta en Salud Mental
ante incremento de padecimientos mentales asociados
con la pandemia del COVID-19. SEG. Recuperado
de: https://boletines.guanajuato.gob.mx/2020/07/16/
en-marcha-plan-de-primera-respuesta-en-salud-
mental-ante-incremento-de-padecimientos-mentales-
asociados-con-la-pandemia-del-covid-19/

Gobierno del Estado de Guanajuato. 2021. Guanajuato
supera las 190 mil atenciones mentales relacionadas
con los efectos de la pandemia. Recuperado de:
https://boletines.guanajuato.gob.mx/2021/06/04/
guanajuato-supera-las-190-mil-atenciones-mentales-
relacionadas-con-los-efectos-de-la-pandemia/

. Organizacién Panamericana de la Salud. OPS. Salud

Mental. 2020. Recuperado de: https://www.paho.org/
es/temas/salud-mental.

Ornelas A, Ruiz AO. Salud mental y calidad de vida:
Su relacion en los grupos etarios. PSIENCIA. Rev
Lat Cien Psicol. 2017;9(2):1-16.

Vol. 130, Supl 3, julio 2022



15.

17.

18.

19.

20.

21.

22.

23.

24.

25.

DIAZ SANCHEZ E, GUTIERREZ-GARCIA R

HerreralLM,RiveraM S. Prevalence of psychological
distress in nursing students associated with
sociodemographic. Academic and Family Factores
Cienc Enferm. 2011;17(2):55-64.

Cudris-Torres L, Olivella-Lopez G,Cuenca-Calderén
SE,Barrios-Nufez A,Bonilla—Cruz NJ,Bustos-Arcén
V, et al. Financial management and satisfaction with
life in colombians during confinement by COVID-19.
Gac Méd Car. 2021;128:S312-S319.

Carvallo D E, Martinez E N, Monasterios JA, Cotia
M J, Anato D. Trastorno de ansiedad generalizada en
los trabajadores del area de la salud de Salud Chacao.
Gac Méd Car. 2021;129(4):893-905.

Correa J H, Arango GS. Configuracién psiquica
del consumismo: una aproximacion a la sociedad de
consumo desde la psicologia analitica de Jung. En:
Quirogay Cataneo UNR Editora. Premisas neoliberales
sobre el mundo del trabajo y la configuracién de la
identidad profesional, 2013. Argentina. 2014:79-84.

LaraJD. Consumoy Consumismo. Algunos Elementos
Traza Sobre Estudiantes Universitarios En México.
Noémadas. Rev Criticade Ciencias Sociales y Juridicas.
2009;21(1):439-456.

Goiii C, Guembe P. Consumidos por el consumismo.
Rev De Neg. 2012;15(6):89-90.

Gavilanes S. Medios de comunicacién, publicidad
y consumismo. Rev Semestral Humanidades y
Educacion. 2008;4(2):57-60.

Judrez C. Compras para ser feliz. ;Cudnto aporta el
consumo alafelicidad? México. Direccién General de
Delegacion de la Ciencia UNAM. 2014 [consultado
20-02-2022] Disponible en: http://www.economia.
unam.mx/profesores/aaparicio/comprasfelicidad.pdf

Salas-Chavarria LM. Estrategia publicitaria del
consumismo y el impacto en la salud integral de la
poblacion adolescente. Rev Costarricense Trabajo
Social. 2006;(18).

Carosio A. El género del consumo en la sociedad de
consumo. Rev LV. 2008;3(27):130-169.

Chavez M. Juventud, Consumismo y Etica. Un Tema
Para La Complejidad. 2017;3(3):08-23.

Gac Méd Caracas

26.

27.

28.

29.

30.

31.

32.

33.

34.

35.

36.

37.

Corzo KJ, Lezama LC. Indagacién general sobre el
consumo y sus efectos en la sociedad Rev Temas.
2012;(6):185-194.

Seni G. J6venes, medios y consumo. Encuentros.
2011;9(2):13-22.

Arias W, Renso C, Cerballos K. Confiabilidad y
estructura factorial de la Escala de Malestar Psicolégico
de Kessler en estudiantes universitarios de Arequipa
(Pert) Arch Med. 2019;19(2):387-395.

Torres Acosta JA, Fonseca Bautista S, Davila Tipan
X, Alban G. Factores psicosociales que motivan el
consumismo en los estudiantes universitarios. Retos.
2018;2(5):64-83.

Ortega V, Rodriguez-Vargas JC. Escala de Habitos
y Conductas de Consumo: evidencias sobre
dimensionalidad. Rev Intl Psicol Clin Salus.
2004;4(1):121-136.

Lépez Soria M. La impulsividad de compra en los
estudiantes de Psicologia de 1la UJI y su relacién con
laalfabetizacién financiera. UniversitatJaume. 2015.

ManziniJL. Declaracién de Helsinki: principios éticos
para la investigacion médica sobre sujetos humanos.
Acta Bioethica. 2000;6(2):321-334.

UtzM V. LaRelacién Del Consumismo Con La Salud
Mental En Universitarios Del Departamento De Itapia
En El Afio 2013 Memorias III Congreso Internacional
Psicologia y Educacién. Paraguay.

Secchi K, Vieira FF, Ramos L B. O consumismo
e a mi dia: uma perspectiva psicolégica. Barbaréi.
2017;0(49):301-324.

Barros Busto S, Denegri Coria M, Salazar Valenzuela
P. Consumo, actitudes hacia el endeudamiento,
materialismo e influencia de pares en adolescentes
rurales del sur de Chile. Interdisciplinario.
2019;36(1):203-219.

Jurado P,Sejnaui P, Uribe-Rodriguez A F. Impulsividad
en la compraen estudiantes universitarios. Rev Psicol
Univ Antioquia. 2011;3(2):25-38.

Parrado F, Mendivelso M. Descripciéon de habitos
compra y endeudamiento en una muestra de
consumidores del drea metropolitana de Pereira. Rev
Guillermo Ockham. 2015;13(2):107-115.

S557



